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Investment Summary 
Anta Sports is a leading sportswear company in PRC market. We expect the company to 
experience high growth in future, considering: 1) Growing sports industry may benefit 
from national development plan and consumption upgrade trend; 2) Multi-Brand and 
Omni-Channel strategy contributes to future growth; 3) Outstanding operation efficiency 
and excellent management. We predict sales growth rate to be 21%/25% in 17E/18E, 
assuming PE 22.93x (par to 2y historical average plus 0.5x SD) to derive TP HKD36.6. 
With 15.3% upside, we initiate `Accumulate` recommendation and suggest buying on 
price dips. (Closing price at 20 Dec 2017) 
Business Overview 
According to public data of Chinese listing firms focusing on sportswear, Anta is ranked 
at the first in terms of sales volume. The company is engaged in developing, producing 
and distributing of sportswear products in PRC market. Anta achieved revenue/net profit 
CAGR 17.27%/18% since listed in 2007. Its 2016 revenue amounted to RMB13.35bn, 
52% of which came from apparels while 45% from footwear products. In light of its core 
strategy `Single-Focus, Multi-Brand and Omni-Channel`, the company caters to different 
types of consumers with multiple brands and continues to expand promotion and 
distribution channels. We see that the company revenue grew more rapidly than peer 
companies during recent years and continues to improve operation efficiency.  
 
Multiple brands to cover more consumers 
The company insists `Multi-Brand` strategy to broaden customer base with different 
brands to meet different client demands. The company`s brand portfolio reaches 
consumer segments across groups of different age, covering mass and high-end markets 
and providing functional and fashionable casual sportswear. As up to the end of June, the 
company operates 9,041 Anta shops, 869 FILA shops and 21 Descente shops in China. 
 
(1) Anta & Anta Kinds.   
Anta brand provides functional sportswear products for running, crossing-training, 
basketball and soccer. The brand caters specifically for lower- and middle-income groups 
with average selling price of RMB200-500. Anta brand stores are mainly street stores 
located in second and third tier cities, but we also see increasing retail network presence 
in shopping malls and department stores. From 2008, the company started to provide 
sportswear products for kids aged from 0 to 14 years old, which are priced as low as 
RMB79. Given low concentration of children clothing market and the introduction of 
two-child policy, we expect the company to benefit from accelerated growth of children 
clothing market, leveraging on its strong brand image and wide street-store coverage. 
 
(2) FILA & FILA Kids.  
FILA brand provides a series of high-end and stylish sportswear products. This brand 
was acquired in 2009 from Belle and expanded rapidly from 200 stores to 869 stores until 
1H17. FILA stores are mainly located in high-end shopping malls and department stores 
in first and second tier cities targeting at high-income consumers. The famous Chinese 
celebrity Gao Yuanyuan was featured in FILA advertising campaigns. FILA Kids was 
built in 2015 offering high-end apparel and footwear products for children aged 7 to 12. 
With more new FILA stores launched, we expect the brand to continue growth trajectory, 
given gradual recovery of macro economy and future consumption upgrade trend. 
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(3) Descente.  
In 2016, the company introduced the brand through forming a joint venture (JV) 
with Japanese Descente firm. The brand produces professional outdoor products 
related to skiing, cross-training and running, especially featured in ski suits. 
Currently Anta operates 21 Descente stores in main first and second cities and 
builds up a membership system to increase the customer loyalty. Given the 2022 
Winter Olympics will be held in Beijing, the Chinese government plans to 
promote winter sports and promises that the number of people participating in 
winter sports will increase to 300mn. We highlight that the company actively 
exploit this segment market which helps to further enrich product lines and widen 
client coverage. 
 
(4) Other brands.  
In 2016 the company acquired an English brand Sprandi which mainly offers 
leisure footwear products. This year, the company cooperates with Kolon to set up 
a JV to produce leisure outdoor products, and acquires a Hong Kong children 
clothing brand KingKow (小笑牛). We expect these new brands to contribute to 
revenue in future. 
 
We expect, by the end of 2017, the total number of Anta brand stores to reach 
9,200 to 9,300 and FILA to reach 950 to 1,000. Meanwhile, given Descente brand 
will enter into more first and second tier cities, we expect 50 to 60 Descente stores 
in China by the end of 2017. 
 
Figure: Number of Brand Stores in China 

 Main Store Formats 2015 2016 2017H1 2017E 

Anta Street store 8489  8860  9041  9200-9300 

FILA 591  802  869  950-1000 

Descente 

Shop-in-shop 
(in high-end shopping 
malls and department 
stores) 

- 6  21  50-60 

Source: Company, Phillip Securities 
 

Omni-Channel Development 
 
With the retail-oriented strategy, the company continues to enhance retail 
management and boost online distribution. Its promotion and distribution channels 
involve street stores, shopping malls, department stores, outlet stores and e-
commerce platforms. The company makes store-opening strategy according to 
characteristics of different client groups: Anta brand focuses on street stores in tier 
2 and 3 cities in order to adapt to shopping habits of middle- and low-income 
customers; FILA and Descente stores are located in big shopping malls and 
department stores in tier 1 and 2 cities to access high-end buyers; Online platforms 
and Outlets serve as centers to clear aging inventory. Meanwhile, the company 
places importance on boosting online sales channel, which distributes in-season 
products, off-season products and online exclusive products from company brands. 
We highlight that product launch schedules, priorities and styles of e-commerce 
platforms are standardized to facilitate synergy between online and offline retailers, 
which also helps to prevent their negative competition. 
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Excellent Supply Chain Management 
 
The efficient supply chain management is emphasized across the whole business 
chain. It takes 13 months from product design to sales. The company combines in-
house and outsourced production (including OEM and ODM models) in order to 
better respond to market conditions and changes in consumer preferences. In 2016, 
in-house production percentages for apparels and footwear are respectively 42.9% 
and 16.7%. The company holds trade fairs four times a year and properly arranges 
production according to trade fair orders. It enhances the replenishment order 
system to increase proportion of replenishment orders except for the trade fair 
orders, to further improve products` ability in meeting consumer demands and to 
optimize inventory levels. The company will first complete c.80% of main product 
orders and then efficiently arrange rest (c.20%) production progress in response to 
sales conditions. The company progresses improvement of logistic system. A new 
logistic center will be into operation in early 2018, which will enable delivery 
period cut from one month to as short as 48 hours. We believe the logistic center 
will underpin future fast growth of all channels, from wholesale to retail and from 
online to offline. 
 
Rapid Sales Growth and Outstanding Efficiency 
 
The company achieved revenue/net profit CAGR of 17.27%/18% since listed in 
2007. We select four peer companies to clarify Anta`s competitiveness, namely Li 
Ning 2331.HK, Guirenniao 603555.SH, XTEP 1368.HK and 361 Degrees 
1361.HK. From the table below, we see that Anta reported higher than average 
growth in terms of revenue and net profit with expanding profit margin, i.e. in 
1H17 Anta recorded GPM 50.58% better than industry average 43.06%. We see 
increasing trend of selling expenses in past three years but selling cost to revenue 
ratio declined in 1H17, attributable to decreasing advertising cost ratio (1H16 
11.2%, 1H17 9.3%). We highlight good control of administrative fees (6.07% in 
1H17 revenue) which is lower than average cost level (7.85% in revenue). 
According to 2017 interim results, the inventory level is rational with shorter 
inventory turnover period (Anta 68 days vs average 76.9 days). Stable and shorter 
than average receivables turnover period indicates Anta`s strong ability to collect 
cash (Anta 39.2 days vs average 145.8 days). Besides, we highlight the company 
efforts to strengthen R&D capability with rising R&D cost to sales ratio (1H16 
4.4%, 1H17 5.8%). 
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Figure: Key Ratios of Anta and Peers 

Source: Wind, Phillip Securities 
 
Growing Sports Industry 
 
With further urbanization progress and improving education level of residents, we 
see rising residents` health awareness and more people starting to form fitness 
habits. According to NBS data about China`s cultural, educational and sports 
goods manufacturing industry, the industry posted revenue RMB 1.7 trillion in 
2016, with FY06-16 turnover CAGR of 26% and profit CAGR of 33.3% 
(implying industry profit margin 4.93%). In May 2016, the State Sports General 
Administration issued the 13th Five-Year Development Plan for Sports Industry. It 
is said that by 2020, the turnover of national sports industry would total more than 
RMB 3 trillion and make up 1% of GDP with faster growth speed than GDP. Thus 
we roughly estimate that there is still quite room for China sports goods industry 
to develop. 
 
 

 2014  2015  2016  2017H1 

Sales YoY Growth 

Anta 22.54 24.69 19.95 19.22 

Industry Average 3.58 11.20 10.84 16.71 

Net Profit YoY Growth 

Anta 29.32  20.01  16.91  28.53  

Industry Average -14.69  42.13  -16.41  11.93  

Gross Profit Margin %  

Anta 45.13  46.61  48.40  50.58  

Industry Average 41.82  43.34  43.00  43.06  

Selling Expense Ratio 

Anta 19.00  19.88  21.21  20.33  

Industry Average 22.23  20.77  19.34  20.06  

Administrative Expense Ratio 

Anta 4.44  4.53  5.13  6.07  

Industry Average 8.35  7.49  8.43  7.85  

Days Inventory 

Anta 57.2  57.1  60.4  68.1  

Industry Average 76.3  75.3  71.0  76.9  

Days Receivables 

Anta 34.9  33.0  38.2  39.2  

Industry Average 145.9  142.7  149.4  145.8  



 
 

Page | 5 | PHILLISECURITIES (HK) RESEARCH 

ANTA SPORTS (2020.HK) Company report 

 
Investment Valuation  
 
We predict sales growth rates to be 21%/25% in 17E/18E. Assuming PE 22.93x 
(par to 2y historical average plus 0.5x standard deviation), we give target price of 
HKD36.6. With 15.3% upside, we initiate `Accumulate` recommendation and 
suggest buying on price dips. 
 
Figure: Historical P/E ratios 

 
Source: Bloomberg, Phillip Securities 
 
Risk  
 
New brands sales fail expectation; 
Fierce competition in sportswear markets; 
New stores are launched slower than expected; 
Depressed macro economy. 
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Financials 
 
FYE FY2014 FY2015 FY2016 FY2017E FY2018E 
Valuation Ratios       
Price to Earnings (P/E) 46.61 38.88 33.29 28.43 23.14 
Price to Book (P/B) 10.17 9.26 8.32 5.87 5.46 
Per Share Data (RMB)       
EPS 0.68  0.82  0.95  1.12  1.37  
Book Value Per Share 3.12  3.43  3.82  5.41  5.82  
Dividend Per Share 0.61  0.68  0.76  0.89  1.10  

Growth (%)       
Revenue 22.54  24.69  19.95  21.00  25.00  
Gross Profit 32.49  28.77  24.56  26.26  23.76  
Operating Income 30.74  27.56  18.92  32.22  22.40  
Net Profit 29.32  20.01  16.91  21.38  22.85  
Margins (%)       
Gross Profit Margin 45.13  46.61  48.40  50.50  50.00  
Operating Profit Margin 21.65  22.15  21.96  24.00  23.50  
Net Profit Margin 19.06  18.34  17.87  17.93  17.62  
Key Ratios       
ROE (%) 21.82  23.81  24.99  20.66  23.58  

ROA (%) 14.94  16.32  16.77  15.90  17.69  

      

FYE FY2014 FY2015 FY2016 FY2017E FY2018E 
Income Statement  
(RMB Mn)       
Revenue 8,922.7 11,125.9 13,345.8 16,148.4 20,185.5 
- Cost of Goods Sold 4,895.9 5,940.5 6,886.7 7,993.4 10,092.7 
Gross Income 4,026.8 5,185.4 6,459.0 8,154.9 10,092.7 
- Operating Expenses 2,093.9 2,715.8 3,515.5 4,279.3 5,349.1 

Operating Income 1,932.1 2,464.7 2,931.1 3,875.6 4,743.6 
+ Net Non-Operating 
Gain/Loss 310.6 364.6 379.8 118.2 144.7 
Pretax Income 2,242.7 2,829.3 3,310.9 3,993.8 4,888.3 
- Minority Interest 32.3 47.7 59.0 59.8 60.0 
Net Profit 1,700.3 2,040.6 2,385.5 2,895.6 3,557.3 

Source: Bloomberg, Phillip Securities (HK) Research Estimates 
Exchange rate is one year HKD/CNY forward contract price on 20 Dec from Wind. 
(Financial figures as at 20 Dec 2017) 
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We do not base our recommendations entirely on the above quantitative return bands.  We consider qualitative factors like (but not limited to) a 
stock`s risk reward profile, market sentiment, recent rate of share price appreciation, presence or absence of stock price catalysts, and speculative 
undertones surrounding the stock, before making our final recommendation 
 
GENERAL DISCLAIMER 
This publication is prepared by Phillip Securities (Hong Kong) Ltd (“Phillip Securities”). By receiving or reading this publication, you agree to be bound by the terms and 
limitations set out below. 
 
This publication shall not be reproduced in whole or in part, distributed or published by you for any purpose. Phillip Securities shall not be liable for any direct or 
consequential loss arising from any use of material contained in this publication. 
 
The information contained in this publication has been obtained from public sources which Phillip Securities has no reason to believe are unreliable and any analysis, 
forecasts, projections, expectations and opinions (collectively the “Research”) contained in this publication are based on such information and are expressions of belief 
only. Phillip Securities has not verified this information and no representation or warranty, express or implied, is made that such information or Research is accurate, 
complete or verified or should be relied upon as such. Any such information or Research contained in this publication is subject to change, and Phillip Securities shall not 
have any responsibility to maintain the information or Research made available or to supply any corrections, updates or releases in connection therewith. In no event will 
Phillip Securities be liable for any special, indirect, incidental or consequential damages which may be incurred from the use of the information or Research made 
available, even if it has been advised of the possibility of such damages. 
 
Any opinions, forecasts, assumptions, estimates, valuations and prices contained in this material are as of the date indicated and are subject to change at any time 
without prior notice. 
 
This material is intended for general circulation only and does not take into account the specific investment objectives, financial situation or particular needs of any 
particular person. The products mentioned in this material may not be suitable for all investors and a person receiving or reading this material should seek advice from a 
financial adviser regarding the suitability of such products, taking into account the specific investment objectives, financial situation or particular needs of that person, 
before making a commitment to invest in any of such products. 
This publication should not be relied upon as authoritative without further being subject to the recipient`s own independent verification and exercise of judgment. The 
fact that this publication has been made available constitutes neither a recommendation to enter into a particular transaction nor a representation that any product 
described in this material is suitable or appropriate for the recipient. Recipients should be aware that many of the products which may be described in this publication 
involve significant risks and may not be suitable for all investors, and that any decision to enter into transactions involving such products should not be made unless all 
such risks are understood and an independent determination has been made that such transactions would be appropriate. Any discussion of the risks contained herein 
with respect to any product should not be considered to be a disclosure of all risks or a complete discussion of such risks. 
 
Nothing in this report shall be construed to be an offer or solicitation for the purchase or sale of a security. Any decision to purchase securities mentioned in this research 
should take into account existing public information, including any registered prospectus in respect of such security. 
 
Disclosure of Interest 
Analyst Disclosure: Neither the analyst(s) preparing this report nor his associate has any financial interest in or serves as an officer of the listed corporation covered in 
this report. 
Firm`s Disclosure: Phillip Securities does not have any investment banking relationship with the listed corporation covered in this report nor any financial interest of 1% 
or more of the market capitalization in the listed corporation. In addition, no executive staff of Phillip Securities serves as an officer of the listed corporation. 
 
Availability 
The information, tools and material presented herein are not directed, intended for distribution to or use by, any person or entity in any jurisdiction or country where 
such distribution, publication, availability or use would be contrary to the applicable law or regulation or which would subject Phillip Securities to any registration or 
licensing or other requirement, or penalty for contravention of such requirements within such jurisdiction. 
 
Information contained herein is based on sources that Phillip Securities (Hong Kong) Limited (“PSHK”) believed to be accurate. PSHK does not bear responsibility for any 
loss occasioned by reliance placed upon the contents hereof.  PSHK (or its affiliates or employees) may have positions in relevant investment products. For details of 
different product`s risks, please visit the Risk Disclosures Statement on http://www.phillip.com.hk.   

© 2017 Phillip Securities (Hong Kong) Limited 
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Total Return Recommendation Rating Remarks 
>+20% Buy 1 >20% upside from the current price 

+5% to +20% Accumulate 2 +5% to +20%upside from the current price 
-5% to +5% Neutral 3 Trade within  ± 5% from the current price 
-5% to -20% Reduce 4 -5% to -20% downside from the current price 

<-20% Sell 5 >20%downside from the current price 
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